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Magellan is pleased to present this year’s US Healthcare Trends - Impacting Pharmaceutical, 
Biotech and Medical Device Companies Report©. Each year Magellan and our clients 
participate in our annual US Healthcare Trends research project.  We provide our clients with a 
venue to delve into some of the issues they are confronted with frequently.  We then share this 
report with the pharmaceutical, biotech and medical device industry at large – with the exception 
of the confidential research that is delivered directly to our respective clients.  The results of these 
studies have helped companies shape their business and product strategies to meet our unified 
goal of improving healthcare and patients.

Magellan surveyed 413 respondents over a three week period who are geographically dispersed 
throughout the US.  These participants represent MDs/PAs/RNs in numerous specialties in addition 
to hospital administration and materials management.  As a matter of fact, 58% are decision 
makers.  In exchange for our respondents valuable time, we made a donation to the Children’s 
Cancer Research Fund and one lucky RN working at Southern Ohio Medical Center won an iPad2.

As you read this report, you will learn about 

 who has the greatest influence on the selection of broadly used medical devices within the 
respondent’s facility

 how the internet has impacted patient recruitment for clinical trials
 how budgets will compare from 2010 versus 2011 versus 2012

Overview
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 the frequency respondents are restricted from using a medical device due to reimbursement or 
lacking Value Analysis Committee approval

 the scrutiny surrounding new products that are being brought into the hospital
 participant perspectives regarding IRB review time
 best methods for introducing new products to healthcare professionals
 clinician views on continuing education
 changes regarding how facilities evaluate a new medical device/technology
 and more...

We thank you for your interest in this limited report covering slides 1 through 14; if you are 
interested in learning more about Magellan and receiving the remaining 20 slides of this 
report, contact us at 612-677-0000 or info@magellanmed.com.

We hope you find these results informative and useful as you move into 2012.  Let us know if you 
would be interested in working on our next US Healthcare Trend research study with us.

Wishing you an outstanding 2012!

Susan Johnson
President/CEO

Overview
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1%

2%

3%

8%

18%

69%

Materials Management (n=5)

Administration (n=6)

Educator (n=13)

Other Profession (n=32)

MD / Physician Assistant (n=74)

Nurse (n=283)

Percentage of Respondents

Respondent Demographics – Title
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(Sterile Processing Manager, Value Analysis 
Coordinator, Risk Manager, Quality Manager, 
Study Coordinator, Sr. Research Coordinator)

(MDs – 70; PAs – 4)

N=413

By Region:
Northeast – 89
Southeast – 78
Midwest – 102
West – 101
Southwest – 43
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Respondent Demographics – Specialty

5

Specialty Number Specialty Number

Surgery 92 Emergency Medicine 8

Intensive Care / Cardiac Care 64 Orthopedics 8

Cardiothoracic / Cardiovascular 31
Hospital Management / 
Leadership 7

OB/GYN / Labor and Delivery 20 Education 6
Oncology 18 Internal Medicine 6
Long Term Care / Rehab / Home  
Health 17 Plastic / Cosmetic 6
Wound Care 17 Laboratory - Point-of-care 6
Family Practice 14 Radiology 5
Pediatrics 12 ENT / Gastroenterology 4
Anesthesia / Pain Management 10 Infectious Diseases 2
Neonatology 10 Sterilization 2
Intensive Care Unit 9 Neurology 2

Bariatrics 8

All Other Specialties
(Blood Management, Clinical  
Trials and Research, Contracting, 
Infusion Therapy, etc.) 29
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2%

3%

3%

4%

16%

79%

Home Care (n=9)

Education / College / University (n=12)

Long-Term Care Facility (n=12)

Ambulatory Surgery Center (n=16)

Clinic (n=65)

Hospital (n=327)

Percentage of Responses

Respondent Demographics – Site of Service(s)
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N=413

(Some participants stated more than one response)



Copyright © 2012 Magellan Medical Technology Consultants, Inc., All Rights Reserved

5%

1%

1%

1%

2%

2%

2%

3%

3%

4%

4%

5%

5%

6%

7%

7%

10%

11%

27%

Other (n=19)

Discharge planning (n=3)

Chronic care management (n=3)

End of life care (n=4)

Finding qualified staff (n=7)

Attracting more patients (n=7)

Educating patients / family (n=9)

Making patients better (n=13)

Sterilization / infection control (n=13)

Access to education / resources (n=15)

Keeping up with new technology (n=16)

Getting patients to make the correct health decisions (n=19)

Changes to regulations / compliance issues (n=21)

Maintaining healthy work environment (n=22)

Reimbursement issues (n=26)

Other matters taking away from patient care (n=29)

Adequate staffing levels (n=38)

Affordability and access to insurance / health care (n=43)

Providing excellent care with limited time and resources (n=108)

Percentage of Responses

23% of responses from MDs/PAs were 
regarding “reimbursement issues”, which 
was significantly higher than nurses at only 
3% of responses

Respondent’s Greatest Health Care Challenges

7

N=393

(Some participants stated more than one response)
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N=404

0%

1%

4%

11%

11%

13%

15%

16%

20%

29%

33%

35%

60%

Fax (n=1)

Text (n=3)

Phone Call (n=16)

Brochure (n=43)

Breakfast, Lunch or Dinner Event (n=46)

Meeting with Healthcare Professional (n=51)

Demonstration / Inservicing (n=62)

Online / Webinar (n=66)

Ads (n=81)

Direct Mail (n=116)

Conference / Trade Show (n=133)

Sales Rep / Face-to-Face (n=141)

Email (n=241)

Percentage of Responses

Most Effective Communication Methods to Provide 
New Technology Information

Physicians significantly higher 
regarding “Sales Rep Visits” than all 
other respondents - 53%

(Some participants stated more than one response)
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N=371

31%

32%

25%

11%

2%

Has significantly less budget (n=113)

Has slightly less budget (n=117)

Has the same budget (n=93)

Has slightly more budget (n=42)

Has significantly more budget (n=6)

Percentage of Respondents

Comparing 2010 to 2011, Facilities Have More or 
Less Budgeted Dollars for Capital Equipment, 

Disposables, Upgrades/Maintenance
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N=361

24%

31%

32%

13%

1%

Will have significantly less budget (n=85)

Will have slightly less budget (n=113)

Will be the same as 2011 (n=114)

Will have slightly more budget (n=47)

Will have significantly more budget (n=2)

Percentage of Respondents

Comparing 2011 to 2012, Facilities Will Have More or 
Less Budgeted Dollars for Capital Equipment, 

Disposables, Upgrades/Maintenance
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Compared to 2010 (n=371)
2011 Compared to 2012 (n=361)

24%

31%

31%

32%

32%

25%

13%

11%

1%

2%

Will have significantly less budget (n=85)

Has significantly less budget (n=113)

Will have slightly less budget (n=113)

Has slightly less budget (n=117)

Will be the same as 2011 (n=114)

Has the same budget (n=93)

Will have slightly more budget (n=47)

Has slightly more budget (n=42)

Will have significantly more budget (n=2)

Has significantly more budget (n=6)

Percentage of Respondents

Comparing 2010 to 2011 and 2011 to 2012, Facilities 
Will Have More or Less Budgeted Dollars for Capital 

Equipment, Disposables, Upgrades/Maintenance
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Yes 
39%

No 
61%

12

Should hospitals become more specialized so they become more proficient in 
specific areas of medical and surgical care and less equipped for the general 
population?

N=372

Yes (n=144)

No (n=228)

Regarding Hospital Specialization
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On a 5-point scale with 1 being "Not at all willing" and 5 being "Extremely willing”, how 
willing is your facility to invest in new technology devices that reduce medical or 
surgical complications, even if it slightly increases the cost per procedure?

N=362

Technology versus Economics

Mean = 3.0

3%

31%

39%

18%

10%

Not at all willing (1) (n=11)

Somewhat willing (2) (n=111)

Willing (3) (n=140)

Very willing (4) (n=64)

Extremely willing (5) (n=36)

Percentage of Respondents
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What percent of the time are you restricted from using a disposable/device because:

N=367

33%

46%

The product is lacking in
reimbursement

The product is not approved by your
Value Analysis Committee

Average Percent of Time

Technology Lacking Reimbursement and Value 
Analysis Committee Approvals
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We hope you found this report beneficial. 

If you are interested in learning more about Magellan and receiving the remaining 20 slides of 
this report, contact us at 612-677-0000 or info@magellanmed.com

As you are moving through 2012, keep Magellan on your radar, as you and your teams are working 
hard to push projects forward, but are lacking resources.

Magellan is a Contract Research Organization (CRO) – and more.

Our employee teams are lead by experienced subject matter experts who provide regulatory, 
clinical research, reimbursement, market research and on-site clinical/technical support programs 
in the US, Europe and Canada.

It’s the work we do and the relationships we forge that allows us to continue to 
improve business, medicine and most importantly, patients.
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